85% noKkynaTenen genatoT cBoM BbIBOp Ha OCHOBe UBeTa!l

Hemounur: Ipgenergtor.ru

Pe3ynbLTaTbl HECKOABKNX HE3ABMCUMbIX MCCNEA0BAHMIA (« BAMAHWE OKPYKEHWA HA NOBEAEHME NOKYNaTENEA:
KpuTueckmnin obzop» oT Shun Yin Lam, «Beiroga ot ncnonbzoeanma weetan» ot Color Marketing Group, «Mcuxonorua
LEeeTa B mapketuHre» ot June Campbell) yka3bieatoT Ha LBET Kak Ha OCHOBHYIO MPUUYKHY, MO KOTOPOK AKOAM
NOKYNaT KOHKPETHBIA ToBap
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B cnucke $akToOpoB, BAMAIOLWLMX HA BbIDOP NOKynaTenel, BM3yanbHaA COCTABNAOWAA AMAMPYET C BOAbLUMM OTPLIBOM
— Ha Hee KakKk Ha onpeaenalwmii GakTop NOKYNKK ccblnaetes 93% onpoweHHbix. 6% pecnoHAEHTOB OPUEHTUPYHOTCH
Ha TEKCTYpY ToBapa u 1% — Ha 3ByK nawK 3anax.
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LeeT yeennumeaeT y3HaBaemocTb bperHaa Ha 80%, uTo HanpAmMyD BAWAET Ha A0Bepue noTpebuTenei.

o Liser yBenuuueaer
0 | yaHasaemocTb GpeHaa

AccouMaunm, Bbi3biBAEMbIE LBETOM

YELLOW © RED © BLUE © GREEN
OPTIMISTIC AND YOUTHFUL ENERGY ) CREATES THE SENSATION OF > ASSOCIATED WITH WEALTH
OFTEN USED TO GRAB INCREASES HEART RATE TRUST AND SECURITY THE EASIEST COLDR FOR THE
ATTENTION OF WINDOW CREATES URGENCY OFTEN SEEN WITH BANKS AND EYES TO PROCESS
SHOPPERS OFTEN SEEN IN CLEARANCE BUSINESSES USED IN STORES TO RELAX

SALES
© PINK © BLACK © PURPLE
*, AGGRESSIVE } ROMANTIC AND FEMININE POWERFUL AND SLEEK USED TO SOOTHE AND CALM
“ CREATES A CALL TO ACTION: USED TO MARKET PRODUCTS USED TO MARKET LUXURY OFTEN SEEN IN BEAUTY OR

SUBSCRIBE, BUY, OR SELL TO WOMEN AND YOUNG GIRLS PRODUCTS ANTI-AGING PRODUCTS



B xofe nccnefoBaHMA BAMAHKA LBETOB CNelunanmncTbl KISSmetrics BbIABUAM CAeaAyoLLMeE YCTOMUUBLIE
accoumaumm mexay uBeTamm

* HEeNTbld — YCTOMYKMBAA acCOUMaUMA C KOHOCTBH M ONTMMKW3MOM; MCMONL3YETCA ANA

+ NpMYBAEYEHWA BHUMaHWUA NOCeTUTENER;

+* KpacHbIW CYMTALTCA KIHEPTMUHBIM UBETOMY, CNOCODCTBYIOWMM ydalleHuo cepauebrenms,
CNYHUT ANA co38aHuns agdeKTa CpoHHOCTH, Yalle BCEro MCNONb3yeTCs Ha Pacnpofamax;

+ CUHMIA/ToNy6OM — cuMTaeTca NydwMm useTom Ana eeb-amn3aiHa, co3gaeT snevaTtneHme

HaZemHOCTHU 1 Be30NacHOCTH, MCNOb3YeTCA GUHAHCOBBIMU YUPEKAEHUAMM M CTPaXOBbIMK
areHTcTBamm, baHkamm M T. 4.;

* 3e/1eHbIA LUBET aCCOUMMPYETCH O 340POBbEM, ECTECTBEHHEER BCETO BOCMPUHUMAETCH
JyenoBeYECKMM MNa3om, NpumeHaeTes ansa co3ganma addeKkta nokon n paccnabnedHocTy;
* OPaHMEBbIA — «arpeccMeHbIM UBET?, OTAMYHO NOAXOAAWMK ANA CO3AaHMA 3NEMEHTOB

npu3biea K gercrento (CTA, Call to Action);
+ PO30BLIA — POMaHTMHYECKMIA W MEHCTBEHHBIN UBEeT, MCNOAb3YeT A B MapPKEeTUHIOBbIX

KamMnaHWAX NO NPpOoABUHEHWMIO TOBAPOB, NpedHa3Hda4YeHHbIX 4447 NpeacrtasnuTencHWY NPeKpacHoro

nona;

+* YEPHbIA — MOLLHbBIA W 3NeraHTHbIA LUBET NPeAMETOB POCKOLWK (An3aMHepeKan oaexaa,
aBTOMOBKMAM BbICLIEH LEHOBOW KaTeropum 1 T. 4);

+ NypRypPHbIA LBET, CYNTAIOWMNCA «YCNOKAWBAIOLWMM, CNOKOMHbIM LIBETOM?, MCNONb3YETCH B

PEeKName KOCMETMYECKUX TOBAPOB, NPEAOTBRALLAIOWMX CTAPEHNE KOXK, Hanpumep.

LiBeT 1 ero BAMAHUE Ha pasHble TUMNbI I'IOTpE6I/ITEJ"IE"H
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